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Internal Exam (M.com IV Sem) 

Advertising and sales management   

Time:-                     Max .Marks:-  
 

 

Sec- B 

Q.1- What is advertising?       
  foKkiu D;k gS\      

Q.2- What is DAGMAR model ?   

 DAGMAR ekWMy D;k gS\       

Q.3- What is AIDA model ?  

 AIDA ekWMy D;k gS\     

Q.4- What is creativity?    
 jpukRedrk D;k gS\      

Q.5- Discuss the steps involved in developing a creative strategy.       
  jpukRed j.kuhfr fodflr djus esa “kkfey dneksa ij ppkZ djsaA     

Q.6- What is the main objective of IMC in advertising?    

 foKkiu eas IMC dk eq[; mn~ns”; D;k gS\       

 

Sec-C 

Q.1- What is advertising ? Explain its importance, nature and characteristics.         
  foKkiu D;k gS\ bldk egRo] izdf̀r vkSj fo”ks’krk,¡ le>k,¡A     

Q.2- What is DAGMAR model? Explain its major contribution and criticism.   
 DAGMAR  ekWMy D;k gS\ blds eq[; ;ksxnku vkSj vkykspuk dks le>k,¡A  

Q.3- Explain the concept and importance of creativity in advertising with examples.   
 foKkiu esa jpukRed dh vo/kkj.kk vkSj egRo dks mnkgj.k lfgr Li’V djsaA   

Q.4- What are the various types of advertising media?  
 foKkiu ek/;eksa ds fofHkUUk izdkj D;k gSa\   

     

 
 

     

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 


